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    R‰w¿¡if 

     

 bghUŸ tâf Á‹d« gÂÎ brŒÂlhj beŒ (vit) F¿¤J és¡f  

      m¿¡if nfhUjš bjhl®ghf 

 

 gh®it  jäœehL éahghçfŸ T£lik¥ò, ÂU¢Á foj« ehŸ 20.4.2007 

 

      --- 
 

 jäœehL éahghçfŸ T£lik¥ò, tâftç mÂfhçfŸ brand name 
v‹gij rçahf òçªJ bfhŸS« éjkhf m¿¡if x‹W më¡F«go kD 

më¤JŸsd®. 

  

 btW« bga® ngh£L é‰F« bghU£fŸ mid¤J« brand name ngh£L 

é‰gjhf m®¤j« mšy. jäœehL kÂ¥ò¡ T£L tç¢ r£l« 2006 ÃçÎ 9 (2) š brand 
v‹gj‰F m®¤j« brhšy¥g£LŸsJ. Brand v‹gJ bgauhfnth mšyJ tâf 

Á‹dkhfnth Trade and Merchandise Marks Act 1958 or Trade Marks  Act 1999 gÂÎ 

brŒa¥g£oU¡fnt©L«. mjhtJ tâf¥ bganuh mšyJ tâf Á‹dkhfnth 

nk‰T¿a r£l§fëš gÂÎ bg‰¿U¤jš nt©L«. vdnt, xU bganuhL é‰F« 

bghU£fis brand name cilait vd¡ fUjš MfhJ.  cjhuzkhf xU bghUŸ 

“b#a«” v‹w bgaiu¥ ngh£L é‰whš k£L« mJ branded MfhJ. mªj bga® 

Trade and Merchandise Marks Act 1958 mšyJ Trade Marks Act 1999 
brŒa¥g£oU¡fnt©L«. Mfnt, m›éj« gÂÎ brŒa¥glhj bghU£fis  

branded vd F¿¥Ãl¡TlhJ. cjhuzkhf bga® gÂÎ brŒa¥glhj “b#a«” v‹w 

bgaçš beŒ é‰whš mJ unbranded beŒ v‹nw fUj¥gL«. mj‰F 4 rjé»j« 

tç éÂ¡f¥gL«.  

 

 vdnt, mYty®fŸ, bgaç£L é‰f¥gL« mid¤J bghU£fisÍ«  

branded bghU£fshf fUj¡TlhJ. mÂfhçfS¡F ÏJF¿¤J VnjD« 

rªnjf§fŸ ÏUªjhš Ï›tYtyf¤ij¤ bjhl®ò bfh©L bjëÎiufŸ bgw 

nt©Lbkd bjçé¡f¥g»wJ.  jtwhd és¡f« jU« mÂfhçfŸ ÛJ jFªj 

elto¡if vL¡f¥gL« v‹W« bjçé¡f¥gL»wJ.  

 

      (x«)  j.n#¡f¥, 

      tâftç  Miza®  

 

 



 

bgWe® 

Ïiz Miza® (tt) br‹id (tl¡F) 

mid¤J Jiz Miza®fŸ  brayh¡f« c£gl 

Jiz Miza® (Ïilkhãy FG) 

Jiz Miza® (fâ¥bgh¿) 

Ïa¡Fe®, tâftç gâahs® gæ‰Á ika« 

mid¤J Ïiz Miza®fŸ k‰W« Jiz Miza®fŸ  

tâftç  Miza® mYtyf«, 

Kj‹ik bašt mYty®, tâf® ey thça« 

 

    /c©ik efš c¤ÂuÎ¥go. 

 

 

       Ïiz Miza® (kTt) 


